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	1. Pure model-based approaches
	
	
	

	Liebowitz, Stan J., 2006, „File Sharing: Creative Distruction or Just Plain Destruction?” Journal of Law and Economics XLIX, April 2006, pp 1-27 
	- indirect appropriability-effect considered
	- insufficient model
- theoretical speculation
- no empirical evidence
	(

	Peitz, Martin and Waelbroeck, Patrick, 2006, “Why the music industry may gain from free downloading – The role of sampling”. International Journal of Industrial Organization, Vol. 24 (2006), pp 907-913. 
	- good model for sampling-effect
- impact on welfare considered
	- unrealistic model
- Market asymmetries are not considered

	(((

	Bayaan, Ibrahiim, 2004, Technology and the Music Industry: Effects on Profits, Variety, and Welfare. Working Paper, Emory University. 
	- sueing of copyright infringement is modeled
- impact on welfare considered
	- unrealistic premises on market success 
- unrealistic premises on price poliy
- unrealistic premises on profit maximization
	((

	Curien, Nicolas and Moreau, François, 2005, The Music Industry in the Digital Era: Towards New Business Frontiers? Working Paper, Laboratoire d’Econométrie, Conservatoire National des Arts et Métiers Paris. 
	- complex model
- live-business is considered
	- model cannot empirically be tested
- to much formalism
	(((

	2.1. Survey and model-based approaches
	
	
	

	Bounie, David, Bourreau, Marc and Waelbrock, Patrick, 2005, Pirates or Explorers? Analysis of Music Consumption in French Graduate Schools. Telecom Paris Economics Working Paper No. EC-05-01, June 2005. 
	- good model and empirical test for sampling-effect
- different user types of file-sharers considered
	- survey not representative
- unrealistisc model
- inconsistent conclusions 
	(((

	Gopal, Ram D., Bhattacharjee, Sudip and Sanders, Lawrence G., 2006, “Do Artists Benefit from Online Music Sharing?” The Journal of Business, Vol. 79, No. 3, pp 1503-1533. 
	- incentive-model for file-sharing
- model for superstar-effect
	- no quantitaive results on sampling and substitution effects
	(((

	Michel, Norbert J., 2006, “The Impact of Digital File Sharing on the Music Industry. A Theoretical and Empirical Analysis”. Topics in Economic Analysis & Policy, Vol. 6, No 1, Article 18. 
	- good demand-model
- game-theoretical model for artist-label-relationship
	- unrealistic monopoly premise
- unrealistic risk-model
- insufficient empirical test
	(((
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	2.2. Pure survey-based approaches
	
	
	

	Huygen, Annelies et al., 2009, „Ups and Downs - Economic and Cultural Effects of File Sharing on Music, Film and Games”. Study in contuct of three ministeries in the Netherlands.
	- representative survey
- file-sharing as a new consumer behavior
- impact on welfare considered
	- single questions in the survey are not valid
- conclusions are not far reaching enough
	((((

	Rob, Rafael und Waldfogel, Joel, 2006, “Piracy on the High C’s: Music Downloading, Sales Displacement, and Social Welfare in a Sample of College Students”. Journal of Law and Economics, Vol. XLIX (April 2006), pp 29-62. 
	- willingness-to-pay and consumer-motives are surveyed
- impact on welfare considered
	- survey not representative
- survey questions are very hypothetical
- weak statistic evidence
	((

	Tin Cheuk (Tommy) Leung, 2008, Should the Music Industry Sue Its On Customers? Impacts of Music Piracy and Policy Suggerstions. Job Market Paper, University of Minnesota. 
	- conjoint-measurement
	- survey not representative
- survey questions are very hypothetical
	((

	Lee, Seonmi, 2006, The Effect of File Sharing on Consumer’s Purchasing Pattern: A Survey Approach. Working Paper, University of Florida. 
	- music genre preferences considered
	- mistakes in hypotheses
- very small sample
- survey questions are very hypothetical
	(

	3.1. Econometric approached with direct impact measuring
	
	
	

	Oberholzer-Gee, Felix and Strumpf, Koleman, 2007, “The Effect of File Sharing on Record Sales: An Empirical Analysis”. Journal of Political Economy, Vol. 115, No. 1 (2007).
	- excellent data-base
- direct album-to-album-comparison
- robustness of statistical tests
	- no file-sharing motives considered
- no explanation of decreasing CD-sales
	((((

	Tanaka, Tatsuo, 2004 Does file sharing reduce music CD sales?: A case of Japan. Working Paper 05-08, Institute of Innovation Research, Hitotsubashi University in Tokio. 
	- direct album-to-album-comparison
- file-sharing motives considered in a survey
	- insufficient data-base
- survey not representative
	(((

	Blackburn, David, 2004, On-line Piracy and Recorded Music Sales. Working Paper, Harvard University. 
	- comprehensive model
- direct album-to-album-comparison
	- conclusions are not far reaching enough
	((((

	3.2. Econometric approached with indirect impact measuring
	
	
	

	Andersen, Brigitte und Frenz, Marion, 2007, The Impact of Music Downloads and P2P File-Sharing on the Purchase of Music: A Study for Industry Canada. 
	- differentiated model on file-sharing and download behavior
- representative survey
	- no explanation for increasing CD-sales
- pure statistical evidence
	(((

	Zentner, Alejandro, 2006, “Measuring the Effect of File Sharing on Music Purchases”. Journal of Law and Economics XLIX (April 2006), pp 63-90. 
	- same results as Oberholzer-Gee/ Strumpf
	- sub-sample is not representative
- the correlation of Internet-access and file-sharing is not plausible
	((

	Boorstin, Eric S., 2004, Music Sales in the Age of File Sharing. Masterthesis, Princeton University. (Teil 14)
	- modelling of music consumation by different age cohorts
	- simplicistic premises 
- no explanation for decreasing CD-sales
	(((


